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Masterclass Facilitator

Cameron Pegg
Content Strategist & 
Creative Director

Public Sector
Data Storytelling for Marketing & Communications

What will you take away?
  Learn a new storytelling framework to develop compelling content across a range of formats

  Make more confident storytelling decisions when working with your data

  Understand the important difference between infographics & data visualisation

  Learn how to pair the right storyline with the right         
 chart or graph 

  Conceptualise data-rich content that is          
 both engaging & accessible

Cameron starts every project in the same way – by asking lots of questions.

An award-winning journalist and editor, he helps organisations to find the words, stories, and content 
that reveal who they are.

Cameron is a founding editorial board member of the Journal of Educational Advancement and 
Marketing (UK), and leads a series of content training courses for the Executive Education program at 
the Queensland University of Technology. 

Cameron regularly speaks at conferences, and leads workshops and webinars on best practice 
storytelling. He has taught journalism and creative non-fiction at the University of Queensland, and 
delivered corporate communications training courses on behalf of the Queensland Writers Centre, and 
Writers Victoria. 

Cameron scores an average 94% customer satisifaction rating!

Available as an
in-house Private
Training option

“Really enjoyed learning from Cameron. 
He shared lots of great examples and 
insights.”

- Project Officer, Department of Home  
  Affairs, 23-24 March 2022

“Wonderful course, full of handy pieces 
of information and examples that I could 
instantly connect to the work that I do 
and see pathways to even more effective 
solutions.” 

- Project Officer Communications,   
  WorkSafe Tasmania, 30-31 March 2022

“Highly recommended for public sector 
communications staff!” 

- Program Officer, Department of Foreign  
  Affairs and Trade, 16-17 May 2022 

Thursday 8 & Friday 9 December 2022  |  9:00am - 1:00pm AEDT

Register early as this 
Masterclass sells out quickly!

https://the-hatchery.co/event/data-storytelling-for-marketing-and-comms22


What can I expect from a virtual masterclass?
 Walk away with a storytelling framework that you will be able to implement   
 immediately

 A personalised learning experience: With a maximum of 25 participants, in this   
 intimate and hands-on Masterclass, you will have the opportunity to share   
 your personal objectives and organisational challenges, work small groups to solve  
 problems, have 1-1 discussions with the facilitator and receive personalised feedback  
 and insights.

 Professional live online event delivery team and live IT support: This isn’t our first  
 rodeo. We specialise in delivering online learning and have served thousands of   
 customers. Our live event delivery team will be online with you to address   
 any IT challenges and support the facilitator so everyone can focus on learning   
 without any distractions.

 Build new connections and a support network of like-minded peers: You’ll get the  
 opportunity to collaborate and problem-solve with a new network of public sector   
 marketing and communications professionals. 

 Access and engage in real time anywhere in Australia and on any device: This   
 seminar is accessible on your computer, mobile or tablet using Zoom Meetings   
 through your browser or smart app.

Using data to tell a compelling story
All public sector organisations have a wealth of data to draw upon to create engaging content, but knowing where to start is a challenge. 
Cutting through the noise and developing compelling collateral for different audiences is at the core of all marketing and communications 
objectives. This interactive masterclass has been designed for marketing, communications and engagement professionals who want to 
harness data to tell more impactful stories but do not have a background in statistics or data analysis.

Participants will learn a powerful new framework to identify data-rich storytelling opportunities across a diverse range of content 
formats. Referencing relevant case studies and examples, you will learn how to apply this framework to annual reports and print 
collateral, internal communications, social media marketing, advertising, and videos and animation. 

This masterclass will equip participants to make more confident storytelling decisions when working with data, and to collaborate more 
effectively with designers and other colleagues to produce unique, compelling and accessible content.

Who should 
attend?
Federal, State and Local 
Government Professionals 
with a responsibility for:

• Communications

• Marketing

• Media Relations

• Digital/Social Media

• Public Relations & 
Public Affairs

• Stakeholder 
Engagement

Module One

Foundations of data-driven storytelling

Module Two

Designing engaging & accessible content

9:00  Welcome & overview
• Virtual learning tips
• Introductions and icebreakers

9:20  A short history of data visualisation
• Key figures in data visualisation
• Important terms and definitions
• Understanding the power of charts and graphs

11:00  Break

11:20  The eight key plots of data-driven storytelling
• Telling stories about time
• Understanding networks, flows, and relationships
• Devising creative and engaging maps

12:45  Wrap-up & summary
• Key takeaways and actions

1:00  Close of Module One

9:00  Welcome back & reflections on Module One

9:20  The eight key plots of data-driven storytelling (continued)
• Unpacking processes
• Making compelling comparisons
• Exploring composition
• Telling better brand stories
• Balancing multiple storylines

11:00  Break

11:20  Execution & accessibility
• Data visualisation pitfalls and challenges
• Designing content with accessibility in mind 
• Tying it all together – devising data-rich content for your next project

12:45  Wrap-up & summary
• Key takeaways and actions
• Further reading and resources

1:00  Close of Masterclass

All times are shown as AEDT



Pricing & Registration

Public Sector Data Storytelling for Marketing & Communications

How To Pay

Payment can be made by credit card or bank transfer

Credit card: Call us on 1300 918 334 or return the form below: 
Card No.: _______________________________  Expiry:  _____________ CVV Code: __________________

Cardholder’s name:  ________________________________________________________________________

Signature:  _________________________________________________________________________________

  Bank transfer: Please invoice me. 
Ref: 8216 Purchase Order No: ______________________________________________________________________ The Hatchery    ABN: 15 641 236 722

Email 
Register with us at  
customercare@the-hatchery.co 

Phone 
Call a member of our customer service 
dept at 1300 918 334 

Photo. Scan & Send 
Scan or fill out our form and send a photo to 
customercare@the-hatchery.co.  

Online 
Book online at our website 
https://the-hatchery.co/event/data-
storytelling-for-marketing-and-comms22

How To Register

@

Looking to run this course in-house? Please 
enquire with our Event Sevices Team 

eventservices@the-hatchery.co
Private Training Package 25pax $29,999 +GST

Calculate your ticket price                                                                                                            $________________

Tick relevant 
box

Book & pay
 by  

21 Oct 2022*

Book & pay
 by  

11 Nov 2022*

Book & pay
 by  

25 Nov 2022*

Standard price 
AFTER  

25 Nov 2022*

Standard Digital Rates

  Two Part 
      Masterclass 

$899 + GST  
= $988.90

$999 + GST  
= $1098.90

$1099 + GST  
= $1208.90 $1199 + GST  

= $1318.90
SAVE $300 SAVE $200 SAVE $100

Event Prices Terms & Conditions
Full payment must be received prior to the seminar to ensure 
attendance. Delegates may not “share” a pass between 
multiple attendees. 

*Early bird prices subject to availability.

Cancellations:
No cancellations will be refunded, however, a substitute 
delegate is welcome at no extra charge. A credit voucher will 
be issued for cancellations received in writing more than two 
weeks before the event date. For an event cancelled by The 
Hatchery, registration fees are fully refundable.
See the website for full terms and conditions.

Privacy Policy:
Information collected on this registration will be added to 
our secure database. This information may be used for the 
purpose of contacting you regarding ongoing research, 
product development and services offered. 

We may also share this information with other professional 
organisations (including our event sponsors) to promote 
relevant services.  

For our full privacy policy please visit  
www.the-hatchery.co/privacy-policy 

Changes to Seminar and Agenda:
The Hatchery reserves the right to alter the programme 
without notice and is not responsible for any loss or damage 
or costs incurred as a result of substitution, alteration, 
postponement or cancellation of any event.  

Thursday 8 & Friday 9 December 2022  |  9:00am - 1:00pm AEDT

https://the-hatchery.co/event/data-storytelling-for-marketing-and-comms22

